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Since they were created in 2015, more than 10,000 companies, most national
governments and thousands of investors have pledged to support the UN’s
Sustainable Development Goals (SDGs) in some way. But with less than a decade
left to deliver across the 17-point agenda, the UN is warning that the world is
“seriously off track”.
Previous studies had highlighted
business challenges in setting
measurable targets to aligning
with the Goals and monitoring
progress against them. Now, UN
Secretary-General Antonio Gutteres
believes the main barrier to bridging
ambition and action is a narrow
focus on short-term economic
growth. Green recovery plans
would go some way to solving this
challenge, but with nations facing
the immediate challenge of getting
millions back into work postCovid-19, fears persist that many
global leaders will rush back to the
“old normal”, rebuilding high-carbon,
socially unequal systems.

With all of this in mind, this
report outlines how sustainability
and energy professionals can
drive engagement with the SDGs
and ensure the framework is
leading to tangible actions in
line with the scale of the climate
and nature crises, alongside
social and economic challenges.
Produced in association with
UK Power Networks Services,
the report offers an end-to-end
overview of how businesses
can advance global progress
towards achieving all 17 SDGs
by 2030. For each Global Goal,
it illustrates its importance to
sustainable developments,

outlines its relevance to the
business community and
details how organisations have
responded so far.
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The SDGs:
A progress update
How close is the world to ending poverty,
protecting the planet and ensuring that all
people enjoy peace and prosperity?
In September 2015, delegates
from 193 nations came together to
introduce the 17 SDGs, also known
as the Global Coals. Businesses,
citizens, NGOs, trade bodies and
others joined with world leaders
and ministers to develop them in
an inclusive process.
The framework replaced the
Millennium Development Goals
developed 15 years prior, providing
what the UN described as a
“universal call to action to end
poverty, protect the planet and
ensure that all people enjoy peace
and prosperity”. It provides a bold,
overarching vision of a world in
which major social, environmental
and economic issues – including the
climate crisis, poverty and hunger –
are well on their way to being solved.
As well as outlining the areas
of progress required to create
a sustainable planet by 2030,

they also identify new markets
and opportunities for business all
over the globe, from renewable
energy and electric vehicles to
plant-based foods and nature
conservation. Companies are
well-placed to deliver solutions
for global issues spanning from
climate, water and food crises, to
poverty, conflict and inequality,
due to their reach, influence and
ability to invest. At the same time,
they can gain from a large and
expanding market for business
innovation and from cost-savings.
The UN has been clear in stating
that it will take a monumental
effort by all parts of society
to achieve the SDGs, including
businesses of all sectors and sizes,
and that achieving the SDGs is not
only a moral imperative but an
economic opportunity.
A world off-track
But almost five years after the SDGs
were introduced – and with less
than a decade remaining to meet
their targets – the world is wildly
off-track to meeting them, with
progress having stalled in most
areas and the UN fearing further
setbacks as a result of Covid-19.
This is, in no small part, due to
corporate progress (or lack thereof).
While awareness of the SDGs grew
rapidly after the framework was
launched, with more than 10,000

companies pledging to support
their aims in less than three years,
the gap between talk and action
has been well-documented.
Recent research by KPMG found
that companies are still struggling
to achieve boardroom buy-in for
action on the SDGs due to a lack
of available metrics for tracking
progress against their aims.
Similarly, PwC has found that twofifths of businesses are still failing
to engage meaningfully with
the SDGs, while the UN Global
Compact has concluded that the
private sector is failing to follow
through on commitments.
One of the most recent pieces
of research in this space is from
UN Global Compact and DNV
GL. The organisations surveyed
representatives from the
sustainability teams or C-suite
of 615 businesses what their
organisations were doing to drive
progress towards achieving the

SDGs. All respondents hailed from
organisations which are members
of the Compact, of which there are
now more than 10,000, meaning
they had already voiced their
support for the SDGs. Less than
one-third said their sector is moving
rapidly enough to deliver adequate
progress against the SDGs which it
should be framing as a priority, with
almost two-thirds (61%) believing
that the targets set by their own
business aren’t ambitious enough.
As the upcoming sections of
this report will explore, the SDGs
present a significant opportunity
for businesses to take up a
leadership role, by embracing and
driving growth through innovation
and new market opportunities.
With less than a decade left
to deliver the SDGs and with
Covid-19 having heightened
awareness on how society, nature
and the economy are intertwined,
now is the time to grasp these
opportunities with both hands. n

“Global efforts to date have been insufficient to
deliver the change we need, jeopardizing the Agenda’s
promise to current and future generations. Now, due
to COVID-19, an unprecedented health, economic and
social crisis is threatening lives and livelihoods, making
the achievement of Goals even more challenging.”
António Guterres, UN Secretary-General.
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Unilever turns to
interactive mapping
to boost tea supply
chain sustainability

No Poverty

One of the biggest challenges facing the planet involves tackling poverty in
all its forms. While the proportion of the global population living in extreme
poverty fell from 15.7% to 10% between 2010 and 2015, the UN has warned that
the global pace of poverty reduction has now been slowing for several years.
As of January 2019, the
proportion of the global
population living in extreme
poverty was 8.2%. The UN
believes that this proportion
could soon increase rapidly, as
the aftershocks of Covid-19 are
felt globally. Southern Asia and
sub-Saharan Africa are expected
to see the largest increases
in extreme poverty, with an
additional 32 million and 26
million people, respectively, living
below the international poverty
line as a result of the pandemic.
In-work poverty is also set to
skyrocket, in developed and
developing nations.
The SDGs contain a commitment
to end poverty in all forms and
dimensions by 2030. This involves
helping those in the biggest
need, ramping up access to
basic resources and services
such as healthcare, transport

and education, and supporting
communities affected by conflict
and climate-related disasters.
The corporate community has
no small role to play in the fight
to end poverty. Where national
laws are lacking and financing
from central government
insufficient, businesses can go
further and faster to protect the
communities located across their
operations and supply chain, and
can use their influence to help
policymakers implement stronger
supports. More specific actions
which businesses can undertake
to help end poverty include
committing to a living wage,
following best-practice on worker
rights, eradicating child labour
and modern slavery, and funding
education and infrastructure for
supply chain workers.
It is worth noting that supply chain
poverty is a particular risk to long-

2019 saw Unilever has publicly publishing
a full list of its global tea suppliers for the
first time, along with a new interactive
map to help customers understand its
supply chain processes. The map details
how it works with NGOs, suppliers and
other tea buyers to improve social and
environmental supply chain practices. It
is notably striving to lift women and girls
out of poverty through the Ethical Tea
Partnership (ETP).
Read the full story here >

Facts and stats
An extra 71 million
people will fall into
extreme poverty as a
result of Covid-19
term business resilience and to
the achievement of SDG1. Of the
four billion people at the bottom
of the global economic pyramid,
at least one-third are estimated to
work in supply chains. Businesses
with global supply chains can
deploy innovation to help lift
those in other countries out of
poverty, with technologies like

digital payments and satellite
mapping having received
increased attention in recent
years. By deploying the right mix
of innovation, communication,
investment and governance to
the supply chain, businesses can
bolster their long-term resilience
and minimise physical, transition
and reputational risks alike. n

Workers aged 16-24
are twice as likely to
face in-work poverty
than their elders
4 billion people did
not benefit from
any form of social
protection in 2016
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Kroger scales up
‘Zero Hunger, Zero
Waste’ initiative

Zero Hunger

The number of undernourished people has almost halved over
the past 20 years thanks to greater economic prosperity and
improved agricultural productivity. But the proportion of the
population affected by food insecurity has been steadily rising,
and now stands at 26.4%. Moreover, a host of nations are still
plagued by food-related issues and have documented an
increase in children experiencing stunted growth and extreme
weight loss, known as ‘wasting’.
With the world’s population
expected to grow to nine billion
by 2050, food insecurity and
hunger present an enormous
global challenge. The SDGs aim
to end all forms of hunger and
malnutrition by 2030, making
sure all people have access to
sufficient and nutritious food all
year round. Recent research from
the IPCC found that humans
are using 72% of the world’s
ice-free land surface, with agrifood operations accounting
for the bulk. Despite their scale,
existing food systems are broken,
churning out 23% of the world’s
man-made emissions and
driving deforestation, biodiversity
loss, food insecurity and hunger.

The challenge of reshaping global
food systems is monumental,
but SDG 2 breaks the agenda
down into eight targets. They
centre around encouraging
sustainable practices by improving
the livelihoods and abilities of
smallscale farmers, and facilitating
equal access to land, technology
and markets. Recent months have
seen businesses ramp up their
ambitions to minimise food waste,
make food supply chains more
climate-resilient, and to empower
the global shift to plant-based
diets, also.
The corporate community can
play a vital role in designing and
delivering better functioning,

scalable and practical solutions
for food security and sustainable
agriculture. Each player along
the agriculture supply chain,
from farmers and producers,
through to retailers, investors and

consumers can boost economic
growth, promote food security,
and safeguard the environment
by helping to create sustainable
food systems. To that end, more
than 680 partnerships have
been forged in a bid to spur
progress towards SDG2. Effective
partnerships – be they within a
single value chain or otherwise
– can help to holistically deliver
results across a range of actions
seen as key to SDG2. These
include best-practice sharing,
scaling up innovations which
improve productivity and farmer
livelihoods, increasing awareness,
changing policy frameworks and
boosting agricultural funding. n

In the US, around 40% of food produced
is discarded, despite one in eight
Americans struggling with access to
food and hunger. Kroger is, therefore,
working with WWF and Feeding
America to deliver multi-pronged
solutions, including redistribution and
waste diversion programmes, a $10m
innovation fund, big-data analysis and
policy engagement.
Read the full story here >

Cranswick launches
redistribution
programme to combat
food poverty in Hull
Premium food supplier Cranswick
is working with food sharing app
OLIO, social enterprise FULL and the
Hull Food bank to ‘go beyond food
redistribution’ and tackle food poverty
in the communities surrounding its
Hull base. Its approach purports to
address the root causes of food
poverty and food waste, rather
than simply sending donations to
foodbanks or redistribution platforms.
Read the full story here >
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Good Health and Wellbeing

Huge strides have been made to increase access to clean water and sanitation,
reduce malaria, tuberculosis, polio and the spread of HIV/ AIDS – but the world was
not prepared for a global pandemic, and the UN is warning that Covid-19 could result
in a reversal of progress to date.
The UN predicts that the
pandemic will result in a 100%
increase in deaths from malaria
in Sub-Saharan Africa, as
citizens struggle to access the
treatment they need. Childhood
immunisation services in
more than 70 countries were
paused because of lockdown
restrictions and health services
pivoting to provide care for
Covid-19 patients. Hundreds
of thousands of additional
deaths of children under five
are expected as a result of
this trend, compounded by
difficulties accessing other
services or treatments usually
considered routine.
It is estimated that the
cumulative economic losses
to low-and middle-income
countries from cardiovascular
diseases, cancers, chronic

respiratory diseases and
diabetes will surpass $7trn
by 2025. Costs associated
with maternal health, mental
health and child health are also
predicted to rise rapidly.
Corporate entities must play
a leading role in developing
health care solutions that
deliver for people and their
communities if the world is
to effectively tackle health
challenges. The right to health
is a human right and businesses
must, as a bare minimum,
ensure that workers across
their operations and supply
chains are able to access
this. Healthcare schemes and
strong wellbeing cultures
are attractive to prospective
employees and will help
corporates attract and retain
talent in their operations. As

for supply chains, corporates
should be aware of any health
and wellbeing trends affecting
particular regions, facilities or
stages, changing processes
and providing investment as
necessary. Holistic action in
both operations and the supply
chain can result in healthier
staff and better relationships,
which boosts productivity and
reduces costs in turn.
Of course, some businesses
exist for the sole purpose of
creating healthier societies.
They are well-positioned to
reap the opportunities of
the growth healthcare and
wellness markets. Deloitte
is predicting that global
healthcare spending will
undergo compound annual
growth of at least 5% through
to 2025, from $11.9trn in 2019. n

Action Point
Align human resources policies
with principles of human rights,
including policies for HIV/AIDS,
physical disabilities, learning
disabilities and mental health.
Businesses can use existing
resources for guidance.

Action Point
To complement your organisation’s
health benefits provision, partner
with clinics and NGOs to increase
access to targeted health services
for your communities. This can also
help wider awareness and provision
with adequate communications
and investment.

Facts and stats
<50% of the global
population was
covered by essential
health services in 2017
The WHO links 4.2
million premature
deaths annually to air
pollution
Between 2010 and
2020, HIV infection
rates fell by 23%
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AB InBev launches
sustainable supplier
platform

Quality Education

Goal 4 aims to
“ensure inclusive
and equitable
education and
promote lifelong
opportunities for
all”. Achieving
this is central to
improving people’s
lives and ensuring
that development
is truly sustainable,
but efforts to
drive progress
to date have
not been rapid
or far-reaching
enough, despite
major strides in
boosting literacy
rates and bringing
education to girls.

The world’s largest brewer, AB
InBev, has unveiled a new supplier
forum to assist with environmental
stewardship across the value
chain, giving suppliers the option
to receive educational materials to
help reduce emissions and lower
water usage.
Read the full story here >

Action Point
On a business-as-usual
trajectory, more than 200 million
children who should be in
education will be out of school
by 2030, the UN is forecasting.
The problem is particularly
pronounced in sub-Saharan
Africa, due to wealth inequality,
and Western Asia and North
Africa, due to ongoing armed
conflict. In regions plagued
by problems such as poverty,
political and social unrest and
war, education infrastructure is
likely to be lacking, and children
are more likely to be taken out
of school to work.

It can be all too easy to focus on
the dramatic progress in securing
universal primary education for
children in developed nations,
while failing to recognise the full
picture. Goal 4 aims to achieve
inclusive and quality education for
all, covering secondary education
and vocational training as well
as primary education. Its targets
cover free primary and secondary
schooling for all by 2030, equal
access to affordable training, and
the elimination of wealth-related
education disparities. On the latter,
children’s school completion rates
in developing nations average out

at 79% for the richest households,
but 34% for the poorest.
By investing in education,
businesses can upskill their
workforce, increase diversity and
bring economic prosperity to
the communities in which they
operate. Education is also key to
maintaining and reshaping the
skills pipeline in line with global
megatrends, like the shift to a
low-carbon, digital economy, and
to competitive innovation. Aside
from this direct business benefit,
education can also help deliver
across the broader SDG agenda.n

By creating paid internships and
trainee schemes, businesses
can help students learn about
the corporate sphere sooner
and empower talented people
from marginalised groups to
join the workforce.

Action Point
Engage with policymaking
around education to help ensure
that government frameworks
align with business needs and
with the aims of SDG4.
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Facts and stats

Gender Equality

The proportion of
working-age men
in employment in
Europe is 11.7% higher
than for women

Goal 5 targets empowerment for all women and girls and gender
equality in all regions and professions. Since the SDGs were
launched, the UN has tracked an uptick in women in leadership
positions and recorded decreasing rates of early, forced marriage
and girls out of school. But with progress stagnating or even
backtracking in many other aspects, more concerted efforts are
desperately needed to tackle more entrenched gender-based
discrimination and trends from all actors in society.

SDG 5’s main focuses are
education, employment and
the elimination of genderbased violence and systemic
discrimination. Strong progress
has been made on the former
two aims; most nations have
reached gender parity in primary
education and women now
account for almost half of paid
workers outside of agri-food
supply chains, up from 35% in
1990. Yet more than one-quarter
(49) of countries do not have
laws protecting women from
domestic violence, and around
one in every five women is
believed to have experienced

physical or sexual violence from
a romantic partner within the
past 12 months. Moreover, around
one-fifth of nations (39) bar equal
inheritance rights for daughters
and sons; 15 million girls under 18
are forced into marriage annually;
and almost half (48%) of married
women are not free to make their
own financial, health-related or
family planning decisions.
While discussions about gender
equality tend to spotlight
developing nations, patriarchal
attitudes and related social
norms are still prevalent in
developed nations also. On a

global basis, women complete
almost three times as much
unpaid labour as men, largely in
the form of domestic and care
work. And the world is still far
from achieving gender parity in
positions of leadership – be they
political or corporate.
Research has repeatedly
highlighted the positive impact
which properly empowering
women and girls has on social
development and economic
growth. It is thought that
national growth rates could
be ramped up by several
percentage points through

Women hold just
24% of parliamentary
seats globally
Women account
for 70% of health
and social workers,
making them acutely
exposed to Covid-19

the full integration of female
capacities into labour forces.
Corporates should ensure
that their policies around nondiscrimination and preventing
sexual harassment are robust, in
direct operations and the supply
chain alike. Businesses can also
address unconscious bias in
hiring and promotion processes,
ensure gender parity at all levels
of seniority and help achieve SDG
5 beyond their own operations –
though, for example, investment
in economic empowerment
programmes and participation in
policy advocacy. n

Levi Strauss takes
fresh steps to
eliminate genderbased violence from
supply chains
After a 2019 investigation uncovered
systemic gender-based harassment
at supplier facilities, Levi Strauss
promptly designed and deployed
a new initiative to protect female
supply chain workers. It will impact
the lives of more than 10,000 women.
Read the full story here >

supporting partner

9

06

Clean Water and Sanitation

It has often been said that water is the essence of life. Goal 6, therefore, targets
access to water and sanitation (WASH) for all, and the sustainable management
of water and related infrastructure. Delivering on Goal 6 requires investment in
quality infrastructure and sanitation facilities, and the promotion of hygiene via
communications and education.
Despite progress in some areas,
2.2 billion people globally are
without access to safely managed
drinking water, and a further
two billion also without access
to any sanitation. Plus, more
than two-fifths of the global
population are affected by water
scarcity - an alarming proportion
which is expected to increase as
temperatures rise through to the
end of the century. By 2030, up
to 700 million people could be
displaced by water scarcity and,
by 2050, it is projected that at
least 25% of people in the world
will be affected by recurring water
shortages, worsened by drought
and desertification. The problem
will affect both developing and
developed nations, with cities
facing water stress warnings
including Cape Town, Cairo,
Beijing, London, Sao Paolo, Miami
and Istanbul.

It is crucial that businesses
address their own water
performance and leverage
their scale and reach to help
solve this mounting problem
– particularly if they operate
within high-water-consumption
sectors such as agri-food,
beverages or textiles. On the
former, an increasing number
of businesses are developing

‘context-based’ water strategies,
which prioritise action in at-risk
watersheds and are based
around collaboration with
other stakeholders. Pledges to
halve water footprints by 2030
are becoming more common,
but reduced consumption
must be coupled with work to
conserve and restore freshwater
ecosystems.

Water stewardship delivers
financial savings for companies
and can help safeguard them
from future water stress and
its implications. In the decade
ahead, the challenge is scaling
up investment and deployment at
the scale needed, and ensuring
that initiatives also consider the
full scope of social and naturebased opportunities. n

Diageo to invest millions
in water stewardship in
sub-Saharan Africa
Building on its ‘science and contextbased’ water blueprint beverage
giant Diageo is investing in five new
water recovery, purification and
reuse systems, which it estimates will
collectively save more than two billion
cubic litres of water each year.

Read the full story here >

Action Point
Large businesses operating in waterstressed areas should replenish
at least the amount of water that
they take from watersheds in these
regions. Hundreds of partnerships
already exist with this aim and
there are a wealth of NGOs and
consultants that can help corporates
achieve this.

Action Point
Collaborate with other corporates,
NGOs, local communities and
any other relevant stakeholders
when developing and delivering
location-specific water
stewardship programmes. Without
their input, the plan may create
unintended consequences or fail
to deliver full results.
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Affordable and Clean Energy

Progress in every area of sustainable energy falls short of what is needed to
achieve SDG 7, which covers “access to affordable, reliable, sustainable and
modern energy for all”. If the Goal is to be achieved, investors, policymakers and
corporates must ramp up ambitions and actions to roll out existing and emerging
technologies and supporting systems.
The amount of people with access
to electricity increased by 1.7 billion
between 1990 and 2010 but 789
million people are still lacking this,
with the issue being particularly
pronounced in parts of Africa and
Asia. Similarly, while the price of
renewable energy has plummeted
in recent times, renewables
accounted for just 17% of global
energy consumption in 2017,
largely due to a reliance on fossil
fuels and related infrastructure in
major economies. The proportion
will be higher in the electricity
sector and lower in heating and
road transport – both of which
have proven harder-to-abate. As
the population grows, growing
energy needs cannot be met with
dirty generation.
Fortunately, businesses, investors
and governments are starting
to recognise the need to move

Facts and stats
Between 2014 and
2017, global energy
efficiency only
improved by 1.7%
One in four healthcare
facilities lack electricity
access in some
developing nations
The cost of power
from offshore wind
fell 30% in the UK
between 2017 and 2019

Action Point

towards clean energy and
to double-down on energy
efficiency work. Private sector
organisations can contribute to
SDG 7 by investing in renewable
energy sources such as solar,
wind and thermal and prioritising
energy-efficient practices. There
are an array of renewable energy
procurement methods, including
tariff switching, certificate
purchasing, onsite generation

and power purchase agreements
(PPAs). The suitability of a method
will depend on a business’s size,
energy needs and location.
Aside from ‘cleaning up’ their
own operations, businesses
can invest in infrastructure
improvements, technology
upgrades or even new
generation projects in developing
regions across their supply

chains. This kind of investment
totalled $21.4bn in 2017,
according to the UN. Businesses
may also wish to diversify their
business models by creating
innovative new products or
systems which help to transform
the global energy system, from
smart grids and vehicle-to-grid
technologies, to generation
equipment and demand-sideresponse services. n

Commit to sourcing 100% of your
organisation’s electricity from
renewable sources and explore
the best way to reach this target.
Consider whether your sourcing
method results in additional
generation capacity being installed.

Action Point
Assess opportunities for energy
efficiency improvements
throughout your organisation and
implement both automated and
behaviour-change-based solutions.
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Decent Work and
Economic Growth

SDG 8 targets “sustained, inclusive and
sustainable growth” and the transition
to an economy in which all have
access to “full, productive and decent”
employment. It covers improved access
to financial services and in-work
benefits, reducing the unemployment
rate, ramping up labour productivity
and fostering working environments in
which human rights are upheld.

Even pre-pandemic, work
towards SDG 8 had been
slowing down. Global GDP
grew by an average of 2%
on a per-capita basis each
year between 2010 and
2018. Between 2018 and
2019, the growth rate within
these metrics was 1.5%.
Unemployment rates were also,
broadly, stagnating. According
to HIS Markit, more than 90%
of countries are currently
undergoing the biggest declines
in economic output in their
history. Global GDP per capita
is set to plummet by 4.2% by
the end of 2020.
When the SDGs were set,
the UN was acutely aware
that the global recovery from
the 2008-9 financial crash
was proving slower than first
anticipated in some nations
and regions. It is now warning
that achieving Goal 8 will
require unprecedented action
to combat numerous issues,
including: forced labour, human
trafficking, job creation, job
retention and human rights in
the workplace.

Facts and stats

By aligning with SDG 8,
businesses can contribute to
sustained economic prosperity,
higher levels of productivity
and technological innovation,
while also minimising risks
associated with reputational
damage and legal liability
and boosting their access
to highly skilled employees.
Alignment with SDG 8 will
require businesses of all sizes
and sectors to go beyond legal
compliance in their operations
and supply chains, creating
strong governance structures
and building a culture which
fosters morale, satisfaction,
creativity, innovation and so
on. Businesses contributing
to SDG 8 should also address
issues such as union-busting
and unpaid labour, while
ensuring that their skills
pipeline initiatives do not
exclude potential candidates
on the basis of their socioeconomic background. n

1.6 billion people
work in the informal
economy, meaning
they have little to no
protection
The average
unemployment rate in
developed nations was
8.3% in June 2020
In Q2 of 2020, Covid-19
caused the loss of
around 400,000 fulltime equivalent jobs

Action Point
Work with organisations like the
International Labour Organisation
or International Organisation
of Employers to ensure that
human rights are being upheld
throughout your value chain.

Action Point
Explore ways in which your
business could use its services to
bring economic opportunity to
those outside of its operations.
Tech firms lGoogle and DropBox
offer free services to small
businesses in rural areas and to
NGOs respectively, for example.

supporting partner

12

09

Industry, Innovation
and Infrastructure

BT launches
innovation platform

Industry productivity and employment
has gradually improved in recent
years. But, given that manufacturing
growth had been steadily declining
pre-pandemic, and that Covid-19 has
resulted in unprecedented disruption for
major sectors like travel, more must be
done to build resilient infrastructure and
foster sustainable industrialisation as the
Fourth Industrial Revolution continues.
As developed nations seek to
decarbonise and digitise their
economies, many developing
regions are struggling to
develop their manufacturing
sectors and to scale up
investment in scientific R&I.
On the former, particular
challenges and opportunities
for sustained employment
and higher productivity lie
within the agri-food, textile
and garment industries. On the
latter, investment in green R&D
as a proportion of GDP was
less than 1% in most developing
regions in 2017, compared

BT recently launched a new platform
to help accelerate green innovation
in the UK, which it sees as key to a
net-zero-aligned Covid-19 recovery.
The platform will uncover and support
UK-based technology startups that
will help BT and its public sector
customers to decarbonise.
Read the full story here >

Facts and stats

to an average of 1.7% in
developed nations.
Goal 9 seeks to address this
discrepancy and to advance
progress in developed nations
also, accelerating the growth
of new, low-carbon industries
and of information and
communications technologies.
On this latter point, more
than one-third of the global
population do not have access
to the internet and around 4%
cannot access a phone. Nine in
ten people affected by this lack
are from developing regions.

Only 35% of SMEs in
developing nations
can access credit

Shutterstock.com

It is clear to see how Goal 9
intersects with many of the
others covered so far.
Private sector bodies can
contribute to development
efforts in the regions in which
they operate, providing
funding or expertise to assist
in upgrading infrastructure,
energy systems and ICT.

Having this infrastructure in
place makes it logistically
easier to do business and
makes these regions more
attractive to others. Businesses
also play no small role in
innovation and can help bring
emerging technologies to scale
and maturity by collaborating
with academics, policymakers,
inventors and other bodies. n

Green R&D spending
grew from $1.4trn
to $2.2trn between
2010 and 2017, but
must grow faster
through to 2030
Fewer than one in
five people in the
least developed
countries regularly
use the internet
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Facts and stats

Reduced Inequalities

The fact that income inequality is on the rise is well-known. January 2020 saw
the UN warn that economic inequality was growing for more than 70% of the
global population. Of global income in 2015, 40% went to the richest 10%, while
the poorest 10% received less than 7%. The pandemic has only served to highlight
this issue, disproportionately affecting groups which were already considered
vulnerable, such as disabled people, older people and refugees.
While the problem does create
a vicious cycle of inequality,
breeding frustration and
discontent across generations,
it is possible to tackle at both
a national and international
level. Through the improvement
of regulation and monitoring
for financial markets and
institutions, coupled with greater
development investment, Goal 10
is still achievable.
The UN sees four global
megatrends which could either
reduce or exacerbate inequalities
depending on the actions of
governments and corporates:
climate change, urbanisation,
international migration and
climate change. Businesses
wishing to reap opportunities
and minimise risk should provide

living wages and close the gap
between their highest and lowest
wages; generate new jobs and
innovations; upskill, empower and
support low-skilled and middleskilled workers; and work with
policymakers and investors to help
funnel capital to places of need.
One area to pay particular
attention to is the supply chain,
where third parties such as
recruitment agencies, are often
used to source labour. This
can result in loopholes where
the exploitation of workers –
particularly migrants and other
marginalised people – can thrive.
Suppliers may also be more
exposed to physical climate and
nature risks due to their geography
and may be implementing poor
HR practices elsewhere. n

The amount of
developing aid
sent to developing
nations shrank by
$149bn between 2017
and 2018
20% of the global
population has
experienced a human
rights abuse
Inequality is growing
for more than 70% of
the global population

Action Point
Thoroughly examine whether your
business policies and practices are
truly inclusive and adapt them to
better support vulnerable groups.

Action Point
Implement best-practice methods
for preventing, identifying and
remediating human rights abuses
in global supply chains. There are a
wealth of consultancies and nonprofits which can provide up-todate, sector-specific guidance.
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Sustainable Cities
and Communities

Peterborough unveils
plans for UK’s largest
low-carbon smart city
regeneration project

Achieving SDG 11 would result in all cities and other human settlements being
“inclusive, safe, resilient and sustainable” – a transition which would create an
array of benefits in economic, social and environmental terms.
Work towards this goal comes
at a time when urbanisation is
accelerating rapidly. More than
half of the global population
lives in urban areas at present
and this proportion is set to rise
to two-thirds by 2030. Building
stock growth is currently
outpacing changes to the
ways in which nations build
and manage urban spaces – a
trend which has resulted in
a growing number of slumdwellers in developing nations
and urban sprawl in developed
nations. This phenomenon has
been linked to increased air
pollution, poor-quality housing
and insufficient access to basic
services and public transport.
Delivering Goal 11 means
upgrading slum settlements
and providing access to safe
and affordable housing. It
also involves investment in
public transport, creating

green public spaces, and
improving urban planning and
management in a way that is
participatory and inclusive.
Businesses in the built
environment and transport
sectors clearly have an obvious
and sizeable role to play here
– they can provide specific
infrastructure and work with
planners to help cities turn a

high-level vision into a practical,
implementable action plan.
Other businesses can provide the
technology, services and financial
solutions needed to make a
community SDG-11-aligned in a
cost-effective manner.
Public sector bodies are crucial
to delivery against SDG 11
and, indeed, are often able
to move further and faster

than national governments. In
England and Wales, 299 of 339
local authorities have declared
a climate emergency and have
either produced, or are working
to produce, a supporting
framework for reaching netzero by or ahead of 2050, for
example. Businesses should seek
to collaborate with cities, towns,
villages and states early in the
planning process. n

Peterborough City Council has
unveiled a plan to host the UK’s
largest smart, low-carbon city energy
system including renewable electricity
generation, energy storage and heat
networks. It is working with UKRI,
SSE’s Enterprise arm, Element Energy,
Sweco UK and Smarter Grid Solutions
to deliver the project.
Read the full story here >

Facts and stats
24% of the global
urban population
lives in slums
50% of the world’s
urban population lives
within 1km of public
transport
As of May 2020, 154
countries have some
form of national
urban plan
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Responsible Consumption
and Production

Humanity has been using more natural resources than the Earth can provide
every year since 1971. For Goal 12 to be achieved, economic growth will need
to be decoupled from natural resource extraction – a feat which will require a
fundamental redesign of take-make-dispose models.
Circle Economy’s most recent
‘circularity gap’ report concluded
that more than 100 billion tonnes
of virgin natural materials
entered the global economy
in 2019, with the proportion of
materials which will be reused
or recycled stagnating at
around 9%. Improvements to
efficiency in supply chains will
soon be outpaced by a growing
demand for materials, in line
with megatrends like population
growth and the rise of the middle
class. Systems of consumption
must, therefore, be redesigned as
a matter of urgency, to create a
circular economy.
The Ellen Macarthur
Foundation’s principles for the
circular economy are designing
out waste and pollution,
keeping products and materials
in use and regenerating natural
systems. Businesses have a

role to play across all three
of these pillars, particularly
if they operate in sectors
which the UN has flagged as
resource degradation or waste
‘hotspots’. These include metals
and minerals, forestry and
biomass, textiles, electronics
(the world’s fastest-growing
domestic waste stream) and

agri-food (where one-third of
resources go to waste).
Identifying hot spots within the
value chain where interventions
have the greatest potential to
improve the environmental and
social impact of the whole system
is a crucial first step. Businesses
offering products should also

seek not only to improve recycling
infrastructure, in collaboration
with the waste management
sector and with policymakers, but
redesign them in order to boost
longevity, reusability, recyclability
or compostability. As per the EMF’s
principles, businesses wishing to
holistically align with SDG12 must
leave a net-positive overall impact
on the environment. Where
they have historically depleted
resources, they have an imperative
to restore and conserve them, and
should work with external and
internal stakeholders to ensure
that such schemes are effective.
Circular economy approaches
can help businesses boost
resilience and cut costs in the
long-term, capitalise on new
market opportunities, ramp up
innovation and get ahead of
legislation around resources
and waste. n

Ellen MacArthur
Foundation unveils
‘landmark’ digital tool
to help businesses
track circular
economy progress
The Ellen MacArthur Foundation’s
Circulytics tool enables users to track
the extent to which their business is
contributing to the Foundation’s three
principles of a circular economy by
tracking data across 18 metrics. More
than 30 businesses including Unilever,
Ikea’s Ingka Group, Groupe Renault
and DS Smith have used Circulytics.
Read the full story here >

Facts and stats
38% more e-waste
was generated in
2018 than in 2010
Less than 1% of textiles
produced annually are
effectively upcycled
13.8% of all food
produced is wasted
at supply chain level
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Facts and stats

Climate Action

Net-zero targets now
cover more than 50%
of global GDP

Climate action has risen up the corporate and business agenda in recent years,
due to a perfect storm of improved scientific research, increased activism,
changing investor demands and the physical impacts of warming becoming more
prevalent globally.
communities and key habitats. As
such, the new leadership position
for any organisation is 1.5C
alignment, which equates to netzero emissions by mid-century at
the latest.

2019 was officially the warmest
year on record and, given that
further warming will cause
long-lasting and irreversible
consequences, actions must be
ramped up. On a business-asusual trajectory, the world will be
3.2C warmer than in pre-industrial
times by 2100 – a far cry from

the Paris Agreement’s 2C and
1.5C trajectories. Research from
the IPCC has proven that the
difference between 1.5C and 2C
is stark in terms of nature loss,
economic impact and social
impact, which each scenario
likely to bare far different
outcomes for marginalised

Goal 13 aims to mobilise $100bn
annually by the end of 2020 to
address the needs of developing
countries and help mitigate
climate-related disasters –
both standalone (earthquakes,
tsunamis) and ongoing
(desertification, sea level rise). Only
85 countries have appropriate
disaster risk reduction strategies
and, aside from natural disasters,
climate change accelerates
biodiversity loss and an array of
health problems. 2020 saw the
World Economic Forum declare,
for the first time in its history, that
the biggest challenges facing
humanity are now climate-related
rather than economic.

Aligning with the Paris
Agreement’s will require
global emissions to fall by
3-6% every year through to
2050. Pre-pandemic, they
had been rising around 1.5%
annually. Businesses can play
their part by decarbonising
their operations and supply
chains through continuously
improving energy efficiency,
reducing the carbon footprint
of their products, services
and processes, and setting
ambitious emissions reductions
targets in line with climate
science. Scope 3 (indirect)
emissions must be considered
for any business to receive
1.5C accreditation from the
SBTi. Meaningful climate action
accounts for adaptation as well
as mitigation, so businesses
should also seek to increase
resilience across their value
chain in any way they can. n

Natural disasters
linked to climate
change affected 38
million people in 2018
In 2018, $100bn
more was spent
on fossil fuels than
climate finance

Microsoft pledged
to become carbonnegative by 2030
Microsoft will reduce its emissions
by more than 50% across its entire
business and supply chain by 2030
while investing to remove more
carbon than it emits annually. It has
been offsetting its emissions to reach
net-zero since 2012 and claimed that
the new target is evidence of its
belief that this approach is no longer
sufficient to tackle the climate crisis.
Read the full story here >
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Iberostar is using
science and
storytelling to engage
staff and guests with
ocean issues

Life Below Water

The world’s oceans
drive global
systems that make
Earth habitable
for humankind,
absorbing 30%
of all manmade emissions
and providing
livelihoods for
more than three
billion people. Goal
14 aims to address
the multitude
of challenges
facing marine
habitats, including
plastic pollution,
overfishing, climate
change and
acidification.

In the wake of ‘Blue Planet 2’,
hospitality and leisure companies
found themselves at the sharp end of
the so-called war on plastics. But now
that the sector’s plastic phase-out is
underway, it is using its many touchpoints to drive engagement across a
broader range of environmental issues.

According to the IPCC, the
warming trajectory which the
world is currently on will result in
more frequent and more widereaching marine heatwaves,
known for killing ocean wildlife
and corals; the acidification of
the world’s oceans and a rise in
“superstorms” – both over land
and at sea. At the same time,
the flow of nutrient and plastic
pollution into oceans is increasing,
according to WWF, and the UN
is warning that one-third of the
world’s fisheries are overfished.
Goal 14 seeks to address all of
these challenges simultaneously
and, to date, good progress
has been made in many areas.
The proportion of marine key
biodiversity areas covered by

protected areas has increased
from 30.5% in 2000 to 46% in
2019. The International Maritime
Organisation is helping the
sector to halve emissions by
2050. The first legally binding
international agreement on
illegal fishing has gained the
support of 97 ports to date.

ocean resources can bolster
sustainable sourcing measures
and can invest in habitat
conservation and restoration.
And those with facilities in
coastal areas, regardless of
whether they directly use
ocean services, can help forge
meaningful partnerships.

However, more action is clearly
needed on climate change,
resource use, biodiversity and
plastics. Businesses can play
a role in providing the finance
and expertise needed to drive
progress. Businesses producing
or using plastics can change
design, collaborate with
waste management and raise
consumer awareness around
responsible disposal. Those using

The benefits of aligning with
SDG 14 are financial as well
as reputational. Sustainable
fisheries contribute 10 times as
much to GDP as those which
are overfished and the amount
of plastics lost to the linear
economy annually is valued as
$80-120bn. Broadly, protecting
one-third of the world’s land and
oceans could add $500bn to the
global economy. n

Read the full story here >

Sky partners with
WWF on UK’s biggest
seagrass restoration
scheme
Sky’s Ocean Rescue arm has partnered
with WWF on a new project aimed at
restoring carbon-sequestering seagrass
habitats in west Wales.
Read the full story here >
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Facts and stats

Life on Land

2 billion hectares of
land are classed as
degraded

Human life depends on the earth as much as the ocean for sustenance and livelihoods.
With current business models driving deforestation, biodiversity loss and soil
degradation, transformational action is needed.
The need to preserve and
sustainably use land is clear –
plant life provides 60% of the
human diet; agriculture is one
of the world’s most important
means of development; habitats
have a crucial role to play in
weather systems and carbon
sequestration, and some 1.6
billion people depend on forests.

Current land management
systems do not properly value
this importance, though. 10 million
hectares of forest have been
lost each year since 2015 due to
deforestation, largely driven by
big agriculture. A further 12 million
hectares of land are affected
by drought and desertification
annually. In total, the world

is undergoing arable land
degradation 30-35 times faster
than it has historically. As a result,
the Earth is on the brink of a sixth
mass extinction – 8% of all known
species are extinct, while a further
22% face extinction.
SDG 15 aims to conserve
and restore all terrestrial

ecosystems, ultimately having a
net-positive impact on habitats.
Businesses wishing to align
with this goal will, therefore,
need to measure, manage
and mitigate their negative
impact before working towards
transformational change. As
well as implementing stricter
sustainable sourcing policies
and increasing supplier
engagement, they will need to
invest in natural infrastructure
and innovate their products and
services in line with scientific
recommendations.
The World Economic Forum
has calculated that $44trn
– more than half of global
GDP – is at risk from nature
loss. Businesses can measure
and reduce their own naturerelated risks and forge
collaborative partnerships to
maximise positive impacts
beyond their own ‘four walls’. n

3.2 billion people
have seen their
livelihoods affected
by poor land
management
75% of deforestation
to date is linked to
agri-food

Yorkshire Water and
Birds Eye to support
carbon capturing popup rainforest
A new business collaboration in the
Humber region is set to create a “pop
up rainforest” that will help farmers
plant a diverse range of cover crops
that will capture carbon, reduce
flooding risk and improve soil health.
Read the full story here >
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Peace, Justice and
Strong Institutions

Facts and stats

Peace, stability, human rights and effective governance are pre-requisites to all facets
of sustainable development. So long as regions are locked into cycles of conflict and
violence, they cannot properly plan, invest, innovate and actuate to tackle pressing
social, economic and environmental challenges.
SDG 16 aims to promote
peaceful and inclusive societies,
provide access to justice for all
and build “effective, accountable
and inclusive institutions” – be
they international, national,
or smaller. Its targets and
indicators are designed to
reduce all form of violence,
identify and address causes
of conflict and insecurity, and
ensure human rights are upheld.
Improvements have been
made in many areas. The
global homicide rate is
gradually decreasing, for
example, while an increasing
number of governments are
adopting or bolstering freedom
of information or right to
information laws. As of May, 127
nations out of 193 had such laws.
Despite sustained levels of
peace, security and prosperity

Corruption, bribery
and tax evasion cost
developing nations
$1.3trn annually
10 million people do
not have a citizenship
or nationality,
meaning they are
denied related rights

in some nations and regions,
however, a great many people
are still affected by unrest,
violence and injustice. The UN
estimates that 100 civilians are
killed in armed conflict every
day, and that the number of
people fleeing conflict and
persecution in 2019 reached
a record high of 79.5 million.
Conflict is only set to be
exacerbated by climate change
and unsustainable resource
management, with the UN
warning of wars over water
and materials in the coming
decades, as well as increased
mass migration.
The business benefits
of SDG 16 are obvious –
businesses thrive in peaceful
environments with effective
institutions, as this minimises
risks and costs, and enables
planning, communications

1.2 billion people
live in conflictaffected nations,
states or regions

Action Point
Adopting a ‘do no harm’ principle
is the bare minimum for corporate
action on SDG16. Businesses
must actively speak out against
corruption and violence, engaging
with policymakers and refusing to
do business with purveyors.

Action Point
and collaboration. In addition
to implementing responsible
business practices, covering
worker rights, transparency
and accountability, private
sector organisations can

contribute to this Global Goal
at a macro scale. They can
advocate for anti-corruption,
peace and rule of law, using
their influence to encourage
others to follow suit. n

Identify opportunities to further
SDG 16 within your own value chain,
not just in conflict-affected nations
externally. Partner with local NGOs
to deliver related actions, ensuring
that they create holistic and
context-sensitive benefits.
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Partnerships for the Goals

SDG 17 is the last but by no means the least on the Global Goals agenda; it
underpins the entire framework. The UN is clear that the SDGs can only be realised
if an enabling environment for collaborative action is created.
When reading the targets
and indicators for SDG 17, it is
clear thar connectivity through
technology and efforts to level
up nations and regions are
priority areas. On the former, the
world is more interconnected
than ever before; more than 96%
of people can access at least
2G, 40% of the global population
use the internet every day and
eight billion devices are online
right now. Yet fixed broadband
access in developed nations
is three times higher than in
developing nations, leaving
them at a disadvantage when
it comes to sharing information
and fostering innovation.
On the latter, development
assistance from developed
countries increased by 66%
between 2000 and 2014 – but
then plateaued between 2018
and 2019, despite support for
the least developed countries

growing 2.6% year-on-year. In
the wake of Covid-19, the UN is
predicting a 40% decrease in
global foreign direct investment,
at a time when the costs of
humanitarian crises brought on

by conflict, natural disasters and
the pandemic itself are growing.
Companies’ needs in these
spaces overlap with public
sector priorities; peace, security,

poverty reduction, energy
access, international trade, good
governance and collaborative
work. They can, therefore, do a
great deal, so long as they forge
meaningful partnerships.
Recent years have seen a
huge uptick in the number of
sector-specific groups, crosssector groups, corporate-NGO
partnerships, corporate-policy
engagement and other kinds
of collaborative projects. But
for SDG 17 to be met, these
partnerships must go beyond
collaboration for collaboration’s
sake or good PR, delivering
mutual benefits for the
participants and for others.
Businesses can be a powerful
source of innovation and
implementation power due to
their reach and financial position,
but will need the support of other
organisations to ensure their
actions are truly SDG-aligned. n

Business giants
spearhead new UK
SDG action plan
Business giants such as Nando’s,
Nestle, PwC have joined forces with
RSPB, WWF to launch an action plan
aimed at strengthening government
performance against the SDGs by
driving private sector collaboration.
Read the full story here >

London Midtown
businesses launch
SDG partnership
A coalition of more than 400
businesses in London’s Midtown has
partnered with the UK Stakeholders
for Sustainable Development (UKSSD),
to accelerated business contributions
towards the SDGs.
Read the full story here >
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Expert Viewpoint:
Championing the SDGs
on the road to net-zero
The UN SDGs represent a global, concerted
effort by industry, communities, charities
and NGOs to come together to create
a blueprint for continuous, sustainable
development for all.

For businesses, these goals represent a cross-industry
opportunity to achieve ambitious net-zero targets to
eliminate net carbon emissions by 2050. Achieving
net-zero is no longer kept to the confines of
corporate white papers, it is a call for a commitment
to action and a statement that those who don’t
respond to the call will be left behind.
With 30% of the UK’s greenhouse gas emissions
coming from the transportation sector, the
electrification of transport, whether it be our railways,
ports, buses in our towns and cities or the fleets of
vehicles that deliver our on-demand expectations for
goods and services, will be one of the most critical
transformations required to achieve net-zero.
Government intervention won’t be enough to achieve
the level of transport electrification required. Businesses
and organisations with large fleets of vehicles will need
to assess their own energy infrastructure requirements,
their current and future energy requirements and
determine how they want to incorporate the
electrification of transport into their energy strategies.

Alan Thompson
Head of Energy Technology
Consulting
UK Power Networks Services

Want to find out how we can help you achieve Net Zero?
Visit https://www.ukpowernetworksservices.co.uk.

To begin the net-zero journey, organisations must
develop a holistic energy infrastructure strategy that
incorporates a company’s existing energy system and
fleet electrification requirements into a future-ready
plan that not only meets immediate needs but will
continue to enable decarbonisation in the years to
come.

Sustainable technologies create a toolbox of
opportunities to apply to each unique location. These
include solar PV panels, wind energy and storage
of clean, renewable energy using batteries and
low-carbon enabling technologies that are still in
development can be continually incorporated into the
very foundations of an organisation’s infrastructure
over time.
Having an energy strategy curated by experts in
sustainable energy solutions will allow leaders to
concentrate on other areas of sustainability, safe in
the knowledge that they are operating a resilient
electricity and EV charging network that meets
net-zero targets while potentially reducing costs and
delivering revenues.
At UK Power Networks Services, we work with
organisations to develop and implement energy
strategies that meet their energy requirements,
align with their operations and with their goal for
sustainable development.
We work across industries, from the electrification of
one of the longest rail routes in the UK to partnering
with a global logistics company to deliver a novel
and industry-first solution to EV fleet charging, to
enabling public bus route electrification. From ports
to airports, we are delivering sustainable energy
strategies and solutions to further the UK’s goal of a
net-zero economy.

